IIpunoxenne

Cnncok kananAaTOB B YieHbI AHCCEPTANHOHHOIO COBETA 110 3aIMTe
auccepraunu beasieoii Tatbsinel BacuiibeBHbI Ha COMCKAHHE YYeHOH
CTEMEHH KAHAHAATA IKOHOMHYECKHX HAYK

1) Anoxuu Cepreit Altekcaniposny (Sergey Anokhin), Doctor of Philosophy in Management
(Case Western Reserve University, USA), Professor of Entrepreneurship, Kent State University,
College of Business Administration, USA;

2) I'aBpunosa Tarssna AJEOEPTOBHA, [IOKTOp TeXHHYECKHX HayK, Ipodeccop, 3aBeayrommii
Kapenpoi  MHQOPMALMOHHBIX  TeXHOIOrHMiL B MeHe/ukmente  Camkr-Ilerep6yprexoro
TOCYIapCTBEHHOIO YHHBEPCHTETA;

3) 3aBbsuioBa Enena Kupuiiosna, noxrop neuxonormueckix HayK, npodeccop, 3aBeayrommii
Ka(enpoit OpraHu3alMOHHOrO NOBECHUS | YipasJieHus nepconaaom Cankrt-Iletep6yprekoro
FOCYlapCTBEHHOTO YHUBEPCHTETA;

4) llanu6paros Anspeii IOpbeBud, 10KTOp SKOHOMEUECKIX HayK, JIOLeHT, npodeccop kadeapsi
CTPAaTErueCKOro M MEKIYHAPOIHOTO MEHE PKMEeHTa Cankr-ITerep6yprekoro IOCYJ1apCTBEHHOI0
YHUBEPCHTETA — IIPE/ICE/IaTelb AUCCEPTALHOHHOTO COBETa;

5) Poroea Enena Monceesna, AIOKTOp  OKOHOMHYECKHX HayK, mpodeccop, npogeccop
AenapTaMeHTa (DMHAHCOB, JeKaH (aKy/ibTeTa «Cank-Ilerepbyprekas MmKoia SKOHOMHKH M
MCHe/ukMeHTa»  HaunuoHaneHOro  MCcienoBaTesCcKoro yHUBepcuTeTa «Beicmas mkona
SKOHOMHKH »;

6) Pyxanckas Jlroqmuna CranucnaBopHa, AOKTOp 5KOHOMHYECKHX HayK, JOLEHT, 3aBEeAYIONIHH
Ka(eApoll TEOPHH M TPAKTHKH MeHeKMeHTA Ypansckoro enepansroro YHHBEPCHTETA HM.
nepeoro [Ipesnnenra Poccun B.H. Enpuuna;

7) lllepemesa Mapuna IOpreBHa, nokTop sxoHOMHYeCKHX HayK, IOUEHT, npodeccop Kadeapr
[PUKJIaIHOH  MHCTHUTYIHOHAIBHOMH SKOHOMHMKH, 3aB. JlaGopatopueii HHCTHTYLMOHAIBHOTO
aHam3a MocKOBCKOro rocynapcTBeHHOr0 yHuBepcuTeTa uM. M.B. JlomoHoCORA.
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